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DIGITAL AND DESIGN AGENCY REPORT SUGGESTS GREEN SHOOTS
London, 6 January 2014
A new report, published today, reveals that the digital and design agencies may be emerging from the
economic difficulties of recent years. Pay increases are outstripping inflation and a quarter of
respondents have received a bonus in the last year.
The Design Industry Voices report by Fairley & Associates, Gabriele Skelton and On Pointe Marketing,
now in its fifth year and published at www.designindustryvoices.com, reveals what it is like to work in
design and digital agencies.
42% of UK digital and design agency staff have received a pay rise in the last twelve months. Pay rises
are outstripping inflation with nearly three quarters (73%) of those who received a pay rise in the last
year reporting that is was over 3% of their salary. More than 10% of respondents report pay rises of
more than 10%.
Rachel Fairley, lead author of the new research and MD of Fairley & Associates, commented; “This is
the first evidence we have that the industry is in recovery, as despite the pressure from clients to do
more for less money, agency leaders are awarding their staff pay rises and bonuses.”
Stef Brown, co-author and MD of On Pointe Marketing, added “The demand for free creative pitches for
prospective clients has not abated and remains an issue. More worrying is the perception among 36% of
respondents that they are making more free creative pitches for existing clients.”
Across account management, digital, design and strategy, staff believe that working your way up from a
junior position is the best way into the industry. Formal training, such a degree or course, is considered
most useful in design (47%) and digital (39%).
Karina Beasley, co-author and MD of Gabriele Skelton, added: “Working you way up is the best way to
build a career in the industry, especially if you are in account management or strategy. Agency leaders
should note that over 40% of respondents don’t rate their agencies highly for supporting their
professional development. It’s become a freelance world over the last five years but there are hints that
the pace of change is slowing as fewer people intend to change jobs in the coming year.”
Ends.
Notes to Editors
Infographic enclosed. For more details and an embargoed copy of the full report, contact Stef Brown,
07773 886 543, stef@onpointemarketing.com
From 00:01h Monday 6 January 2014 see www.designindustryvoices.com to access the full report.
We asked 576 people who work within digital or design agencies to anonymously share their views
online between 9-21 October 2013.
Fairley & Associates works with companies and agencies to effect change, solve immediate business
challenges and build long-term capabilities in brand, marketing and engagement. For more information,
please visit: www.fairleyassociates.com
Gabriele Skelton is a specialist design and digital recruitment agency. For more information, please visit:
www.gabrieleskelton.com
On Pointe Marketing works with agencies to build external and internal reputation to drive the business
development pipeline and retain and attract talent. For more information, please visit:
www.onpointemarketing.com

Design Industry Voices by Fairley & Associates, Gabriele Skelton and On Pointe Marketing

1

